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Consumer-driven insight to help 
you understand your potential 
customers and adapt to their 
changing perceptions.
There was a great response to our previous 
Industry Survey. One of the requests that 
came from that was a desire to learn how 
COVID-19 had impacted real estate 
consumers - you asked, and we have 
delivered.

At time of publishing this report, 1070 
property shoppers had completed the 
survey.  

We’re in this together. 

REW is BC’s No.1 Real Estate website and is expanding 
fast across Canada, seeking to partner with real estate 
agents and help people find their next home.

http://rew.ca


We have split the results from the survey into 
three key sections

The impact the crisis is 
having on consumers 
and their willingness & 

ability to purchase 
property

The biggest challenges 
consumers expect to 

see and how to 
address them

The role of digital 
marketing platforms 

and the features 
consumers are using 

during the crisis



1070 property-shoppers 
from across the market.

Most of respondents aged between 35-54 
(35%), with 63% describing themselves as a 
Long-time Homeowner.

Respondents role in the market

Age of the Respondents

Distribution and nature of survey respondents



15% looking to sell their 
home.
An additional 49% of the respondents 
described themselves as actively in the 
market for a new home.

What best describes your role in the property market?

Role in the property market



63% were looking for a 
new home with some 
degree of seriousness
Only 18% of respondents report not being in 
the market at all. 

How seriously were you searching for a new home before COVID-19?

Serious home searchers before the pandemic



60% would still move home 
if they found the perfect 
property
Despite the challenges associated with 
moving during this time, the majority would 
still consider a home move. 

Would you move during the COVID-19 crisis, if you found the perfect home?

Would still move during the COVID-19 crisis

No
40%

Yes
60%



8% fewer people looking 
for a new home during 
COVID-19
52% of respondents were planning to 
move during 2020, this number dropped 
to 44% when asked if they were still 
looking for a new home during the 
COVID crisis.

Were you planning on moving to a new 
home in 2020?

Are you still looking for a new home 
during the pandemic?

Consumer intent before and after COVID

No

48%
Yes

52%
No

56%
Yes

44%



Direct Impact is expected 
to be between 6-12 
months, with a full recovery 
of 18-24+ months
49% of the respondents believe the direct 
impact of the crisis will be felt for the next 18 
months.  An equally large proportion (50%) 
believe a full recovery will take more than 18 
months. 

These consumer results differ from the 
Agent results in our previous survey.  
Consumers were more conservative in their 
views, increasing the timelines in both 
questions

Consumer expectations of COVID-19 impact

How long do you expect the direct impact of the crisis to last 
and how long do you think it may take for a recovery?



46% report a direct impact 
to their financial position 
due to the crisis
39% reported reported experiencing a 
reduction in their income due to COIVD-19, 
while the majority (54%) reported no impact.

How has your personal, financial position been impacted by the crisis?

Financial impact to Consumers



38% report their financial 
ability to purchase a home 
has been negatively 
effected
8% reported some form of positive impact 
while the majority had experienced no 
impact

How has your financial ability to purchase a home been impacted by COVID-19?

Impact on consumers purchasing power 



The impact the crisis is 
having on consumers 
and their willingness & 

ability to purchase 
property

The biggest challenges 
consumers expect to 

see and how to 
address them

The role of digital 
marketing platforms 

and the features 
consumers are using 

during the crisis



80% believe websites 
like REW are now a 
critical resource
It is unsurprising that digital platforms 
that bring comprehensive & relevant, 
real estate content directly to the 
consumer, are now deemed an 
essential part of the post-COVID 
home search journey.  

90% of consumers report using a 
website like rew.ca in the last 30 
days.

How important are real estate websites 
like REW.ca due to COVID-19?

53%35%43% 46%

Importance of real estate platforms like REW.ca
due to COVID-19

Where have you looked for property in the last 30 days?



REW.ca is consumer 
favourite for evaluating 
property listings
REW.ca is the most used website in the last 
30 days with over 54% of respondents 
preferring it to other platforms.

Which real estate website did you use most in last 30 days?

Consumers most used real estate platforms



73% listed Virtual Tours 
and Videos as a feature 
they are using more than 
before
Virtual Open Houses, although a new 
feature on many websites, has seen a 
significant response rate (19%)

Many of the responses listed under Other 
(19%) included Property Photos, in reflection 
we should have included this as an option in 
the list 

The focus on Virtual Tours and Videos 
matches the responses from Agents in the 
Agent survey. 

Click to View the Agent Survey

Which digital feature have you used to view properties in the last 30 days?

Most popular property viewing features

https://agent.rew.ca/rew-covid-19-coronavirus-market-data-report-april-2020/%3Futm_source=ConsumerPPT&utm_medium=text&utm_campaign=COVID-19-agent-survey


72% are happy to evaluate 
a home using some form of 
virtual tour
48% prefer a Combination of a self-guided 
virtual tour and an agent-guided tour.

Which type of digital property tour would you prefer?

Agent-guided vs self-guided virtual tours



Traditional methods of 
home viewing are still 
preferred by consumers 

During the current physical distancing 
measures, Virtual Tours are ranked above 
the other home viewing options.

After the crisis, consumers rate traditional 
viewings and open houses above digital 
alternatives.

Preferred options for home viewing

Rate your preferred options to view a home 
after COVID-19

Rate your preferred options to view a home 
during COVID-19



Further evidence that virtual 
tours are no substitute for 
the real thing
76% of consumers are still unwilling to make 
a buying decision based only on a virtual 
tour, while this number drops to 60% for 
tenants.

Would you buy or rent a home using only a Virtual Tour?

Rent a home Buy a home

Likelihood of buying or renting using 
only a virtual tour

35% 45%

25%

22%

14%

31%

16%

7%



The impact the crisis is 
having on consumers 
and their willingness & 

ability to purchase 
property

The biggest challenges 
consumers expect to 

see and how to 
address them

The role of digital 
marketing platforms 

and the features 
consumers are using 

during the crisis



Affordability is the top 
concern in the long-term 
with Viewings topping the 
list in the near-term
There is also some concern that the crisis 
will lead to a shortage of homes on the 
market.

15% of consumers site ‘Getting a Mortgage’ 
as key challenge in the next 12 months. 

What are the biggest challenges you expect to face 
in the next 3 months and 12 months?

Biggest challenges facing consumers



What factors do you consider to be most important in buying a home after the crisis?

Affordability is seen as the most 
important factor in the buying 
decision post-COVID
House Price Affordability or some financial or mortgage-
related assistance are listed as very important to the 
buying process in the recovery from this crisis. 

Included under Other (6%) were responses like; 
reducing property taxes and lowering mortgage stress-
test requirements. 

Most important factors post-COVID



30% of consumers believe 
Agents are doing a great 
job, despite the crisis
62% suggest Agents improving the quality 
and quantity of listing photos, with a further 
57% looking for virtual tour content. 

Interesting suggestions were added to the 
Other (14%) responses including; price 
information on new development listings, 
better data and trend analysis, less 
enhancement of listing photos and more 
detailed property descriptions. 

It is clear from all responses that consumers 
are looking for as much listing information as 
possible.  This makes sense in a post-
COVID world, where more of the buying 
decision has moved into the digital 
environment. 

Are Estate Agents doing a good job 
during the crisis?

Consumers’ thoughts on Realtors 
during COVID-19

What would you like to see your agent doing more of?



Do you have any other thoughts/comments on how 
COVID-19 has impacted your renting, buying, selling, or 

overall real estate experience?
Select Quotes from Consumers:

“COVID-19 has taken our opportunity to buy 
our first home away and has actually pushed it 

further away. With lay offs and the down 
payment dwindling. We've been set back so far 
and we worked so hard to get our pre approval 

and now nothing.”

“I just hope prices go down, if this doesn’t do it, I don’t 
think anything will”

“COVID-19 impacts people’s income and confidence; only 
after it is gone, can people’s life be back to normal.”

“I’d like to sell but worried the market is dead”

“Everything is on hold”



Tell us what, if anything, REW and real estate professionals 
should be doing to help you in your current home search:

Select Quotes from Consumers:

“I want to see better pictures taken 
with more guaranteed measurements. 
If the intention is to buy online, I think 

realtors need to increase their 
accountability for truly depicting a 

property's strengths and weaknesses.” 

“Make Realtors include floor plans. Impossible to make a 
decision on buying a home without them, regardless of viewing 
virtually or in-person.”

“…in condos, provide a pic of parking spot and storage locker.”

“More assurance for protection that one will not get the virus.” 

“Ask agents to provide more virtual videos and better pictures. 
Many we thought could be suitable only to drive by and see 
things like a backyard that's facing a road or such that didn't 
show with limited pictures supplied.”



Some current REW insights

Web traffic has continued to grow 
steadily from the lows seen 
during March.  

The last 30 days saw 24% more 
Users on REW than in the 
previous 30-day cycle.

APR 11 MAR 11

24%
AUDIENCE LAST 30 DAYS 

vs PRIOR MONTH

The last 30 days saw 41% more 
Leads to Agents generated, well 
ahead of the growth in User 
volume.  

This higher conversion rate 
speaks to a strengthening of 
consumer intent on the Platform.

65%
INCREASE IN USER SIGN UP

vs PRIOR MONTH

There are several reasons to Sign 
Up on REW including, receiving 
alerts, managing favorites and 
saving searches.  All these 
features are related to highly-
engaged users. 

The volume of user sign-ups was 
significantly up month on month.

APR 11 MAR 11

41%
LEADS LAST 30 DAYS 

vs PRIOR MONTH



888.712.3607 

info@rew.ca

Many of the digital tools and services we’ve been 
building, are perfectly suited to times like these. 
We’ve also made specific enhancements to help 
our property-shoppers and agents adapt to the 
challenges of COVID-19.

If you’re looking for ways to improve your profile, 
add recommendations from previous customers, 
polish up your listings, or work on your website, we 
can help.


